MISSOHIRI

enjoy the show

SOURCE MARKETS OF VISITORS TO MISSOURI

® Missouri’'s tourism is primarily regional with 42.0% of all visitors come from within the state.

Neighboring states are also key source markets.
® By Destination Marketing Area (DMA), larger Missouri metro areas are the key source

markets
Top Source Markets by State Top Source DMA Regions
% of total visitors, Missouri =42.0% of the total
St Louis 16.9%
Kansas City 12.9%
lllinois 10.8% Springfield, MO 10.3%
Arkansas 8.3% Paducah-Cape Giradeau-.. s 4.7%
Kansas ee—— 6.0% Ft. Smith-Fayetteville-... 3.5%
Texas 5.2% Dallas-Ft. Worth 2.5%
lowa ———4.2% Little Rock-Pine Bluff 2.4%
Oklahgma e 3.3% Chicago 2.3%
Indiana 2.2% Columbia-Jefferson City mmm 2.2%
Kentucky = 1.5% Joplin-Pittsburg = 2.2%
Nebraska jmmmm 1,4% Oklahoma City 1.9% Dark blue
VSiiI(I;f(())r:g:ﬁ ::oﬁ Dark blue indicates Champaign.& Springfigld-Decatur 1.8% indicates in-
Tennessce mmmm 1.0% border states Quincy-Hannibal-Keokuk = 1.7% state DMAs
Minnesota 0.9% Jonesboro 1.7%
Michigan 0.9% Omaha 1.6%
Colorado 0.9% Evansville 1.6%
Florida 0.8% Wichita-Hutchinson Plus 1.6%
Ohio 0.8% Ottuma-Kirksville mm 1.5%
North Carolina 0.7% Des Moines-Ames 1.4%
Georgia 0.6% Tulsa 1.2%
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MAP OF TOP SOURCE MARKETS BY STATE
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